
	
	Glossary



[image: ]
Glossary 
[bookmark: _heading=h.pnbbb0jwzt2f]It is important to use correct technical terminology for clear communication. Use this glossary to help you learn and remember key terms and their definitions. Add any other terms that you may have come across during your course or placement.
	Term
	Definition

	Accuracy
	The extent to which data is correct, precise and free from mistakes or bias.

	Action plan
	A step-by-step plan showing what needs to be done, by whom and by when to achieve a goal.

	AI (artificial intelligence)
	Technology that can generate, analyse or summarise information, but whose outputs must be checked for accuracy, bias and reliability before use.

	Bias
	A tendency for information or research to be influenced by opinions, assumptions or interests, reducing its objectivity.

	Data analysis / interrogating data
	The process of examining, organising and interpreting data to identify patterns, trends and useful information for research or business decisions.

	Economic factors
	External economic conditions, such as inflation, interest rates, unemployment, market growth and the cost of living, that may affect a business's costs, customer demand, profitability and decision-making.

	Environmental factors
	External environmental issues that may affect a business, such as climate change, sustainability, pollution or energy use.

	Evidence
	Facts, data or information used to support findings, conclusions or recommendations.

	External factors
	Influences that originate outside an organisation and affect its operations, performance or decisions.

	Focus group
	A primary research method that gathers opinions and ideas from a small group through discussion.

	Industry report
	A secondary source that provides information about market trends, performance and developments within an industry.

	Inflation
	A general increase in prices over time, reducing the purchasing power of money.

	Interest rates
	The percentage charged for borrowing money or earned on savings.

	Internal factors
	Factors within an organisation's control, such as strengths and weaknesses.

	Interview
	A primary research method used to obtain detailed views and opinions from individuals through structured questioning.

	Legal factors
	Laws, regulations and legal requirements that influence how a business operates.

	Market research
	The collection and analysis of information about customers, competitors and markets to support business decisions and reduce risk.

	Observation
	A primary research method that involves watching and recording customer behaviour or activities.

	Opportunity
	An external situation or development that could help a business improve, grow or succeed.

	PESTLE analysis
	A business tool used to analyse external factors that may affect an organisation's operations and decision-making.

	Political factors
	Government actions, policies or decisions that may influence organisations and their activities.

	Pricing analysis
	The process of comparing prices to decide the best price for a product or service.

	Primary research
	Information collected first-hand directly from customers, users, potential customers or other participants.

	Questionnaire / survey
	A primary research method used to collect responses from many people through a set of questions.

	Recession
	A period of declining economic activity, usually involving falling spending, production and employment.

	Regulation
	Rules and laws that businesses must follow, often set by the government or regulators.

	Reliability
	The consistency and trustworthiness of data, meaning repeated research would produce similar results.

	Reliable source
	A source of information that is accurate, trustworthy, up to date and relevant to the research purpose.

	Research
	The systematic process of gathering, analysing and evaluating information to answer questions and support decisions.

	Secondary research
	Existing information or data that has already been collected by another person or organisation.

	Social factors
	Changes in society, lifestyles, attitudes, demographics or behaviours that may affect organisations.

	Social media analysis
	The use of data from social media platforms to identify trends, measure engagement, understand customer behaviour and gather information about competitors.

	Strategic planning
	The process of setting long-term goals and determining how an organisation will achieve them.

	Strength
	An internal advantage, or a beneficial capability or resource that a business already has.

	SWOT analysis
	A business tool that evaluates an organisation's Strengths, Weaknesses, Opportunities and Threats to support planning and decision-making.

	Technological factors
	Developments in technology that may create opportunities or challenges for organisations.

	Threat
	An external risk, pressure or challenge that could negatively affect a business or cause failure.

	Usability testing
	A primary research method used to assess how effectively users interact with products, systems or services.

	Validity
	The extent to which data or research measures what it is intended to measure and answers the correct question.

	Weakness
	An internal limitation, problem or area that requires improvement within a business.
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