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[bookmark: _Toc137031731][bookmark: _Toc137031855]Activity 1: Company research and note-taking
[bookmark: _Hlk138416276]Spend no more than 5 minutes using the internet to write down some basic facts about the London Camera Exchange (LCE). This research will help you become familiar with LCE and prepare you for the case study that follows. Some questions to consider as you’re conducting your research include:
· How many stores does LCE have?
· What area of the country has the most stores?
· What products and services does LCE offer?
· Name four of the major brands sold by LCE.
· What is the most expensive item LCE sells?
· Who is LCE’s target market?
Examples of sources you might refer to include:
· LCE’s website
· Companies House (the UK government agency that registers limited companies)
· An AI tool
Consider source reliability and relevance when doing this research task. The examples above are just suggestions. The list is by no means exhaustive, and you do not need to find facts relating to every point.











Watch the video case study (https://vimeo.com/1231680497/88f5e57ba5?share=copy). As you watch, record key facts about LCE’s marketing strategy that you think will be useful. For example, references to social media platforms used, suppliers, customer behaviour, target markets and influencers. 
Tips for note-taking:
· Keep it short: write in bullet points.
· Listen for key words: ‘most importantly’, ‘on the other hand’, etc.
· Watch first, write second.
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